
MIND THE GAP 
THE RETAILERS POCKET 
GUIDE TO KIDS & TEENS



SVEN WEISBRICH, 41, 2 KIDS

MEDIA CEO

@SVENPERFORMT

@VICEBRIDGE



500 MILLION






57 MILLION










VS.„TOBIAS, CAN WE
PLAY AMIGA?“

„MR. KASSNER, 
WHAT‘S THE WIFI 

PASSWORD?“



GENERATION XYZ



9-24 YEARS
2 BILLION

GEN Z



0-9 YEARS
700 MILLION

GEN ALPHA



CONSUMER

WORKFORCE

DECISION MAKER



INFLUENCER
KIDS



TRENDSETTER





















IDENTIFY AND 
EVALUATE TRENDS



IF YOU GONNA DO IT 
- DO IT RIGHT



STANDING UP 
FOR SOMETHING



LEVIS BUNTES LOGOPURPOSE DRIVEN BRANDS



SHOULD TAKE 
A STAND



THE NEW ROLE 
OF SOCIAL MEDIA



Joelle Joanie Siwa
@itsjojosiwa

Richard Tyler Blevins
@Ninja

17M Follower

14M Follower









WORLD OF GAMING





INFLUENCER > STARS





THE FUTURE 
CHILDHOOD



CODERKIDS






VOICE IS STANDARD



SMARTPHONE = BASIC NEED



IN-STORE + DIGITAL

SHOPPING 
EXPERIENCE






CONNECTED IDEAS

Website

Instagram

?



THE THREE KEY INSIGHTS
FOR THE KIDS & TEENS CMO

1
BE BENEFICIAL 

FOR KIDS 
AND TEENS

2
THINK IN CONNECTED 

IDEAS FOR THE 
RIGHT MOMENTS

3
BUILD YOUR MARCOM 

ORGANISATION 
BASED ON TRANSFER 



GET YOUR POCKET GUIDE
SVEN.WEISBRICH@UMWW.COM



THANK
YOU
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